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&  Walmart VISA

To bring inspiration and innovationto  Be the destination for customers to save To be the best way to pay and be paid,
every athlete in the world. money, ho matter how they want to shop. for everyone, everywhere.

Southweste  Google Fchsnep

To become the world's most loved, most To provide access to the world's To be the world's leading producer and
flown, and most profitable airline. information in one click. provider of entertainment and information.

T=5LnmA

To create the most compelling To be the world's best quick service To establish Starbucks as the premier
electric car company of the 21st century. restaurant experience. purveyor of the finest coffee in the world.
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https://clickup.com/blog/vision-statement-templates/
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Vision statement examples

¥ our lifetime.

- Princess — . Dove
(i Margaret Ferrari )
R Hospital Italian excellence that ()€ Aworld where beauty is
gty To EortieT makes the world dream a source of confidence,
r a n E cancerqin <V not anxiety.

John F. Kennedy
"l believe that this nation should commit itself to
achieving a goal, before this decade is out, of landing

A o I
o o bl P
afsﬁe s > a man on the moon and returning him safely to earth." Volvo
P 7 ’ Nobody should
Disney die or be

seriously injured

Honda Patagonia in a Volvo.
Be the company that e Be in business to
society wants to exist LGV EN save our home planet

What is the dream you HONDA
{ Ik
h ave that deSCrl bES an : Cl%aate a better am a zon e vHv;;epeople work together
L = everyday life for to improve the quality of
ideal fu ture state Of the many people. N waze everyone's daily driving.
! l Amazon
S Rer business: WWE rr?gsih:ugtgrrlri;sr : General Electric
; 3 B #1 or#2i ket
o reconcle e meeds o s CoNic company. We seive and revolutionize this
of others that share the Earth. company to have the speed and

agility of a small enterprise.
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Vision statement examples

Princess

Ferrari Dove )
ﬂg;%?t:t Italian excellence that DOl/e A world where beauty is
To CORGLBE makes the world dream a source of confidence,

q — 4 not anxiety.

::ll cancer in
“ ¥ our lifetime.

Brand

John F. Kennedy
"l believe that this nation should commit itself to

o @ F@o achieving a goal, before this decade is out, of landing Volvo
|§NEP a man on the moon and returning him safely to earth. Nobody should
Disney die or be

seriously injured

Mal:::l people ~ Honda Patagonia in a Volvo.
PRy Be the company that y Be in business to
society wants to exist LGV ER save our home planet

What is the dream you HONDA
" Ik
have that des Crlbe’s an W Cl?eaate a better am a z on e Lvealf)epeople work together
. everyday life for to improve the quality of
ideal fu lure state Of the many people. N waze everyone's daily driving.
1 14 Amazon
your business: WWF n?gstth:ugtgm: ' General Electric
To reconcle the nseds of . centic company. e seve and revolutionize this.
of others that share the Earth. company to have the speed and

agility of a small enterprise.
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* https://openstax.org/books/entrepreneurship/pages/1-2-entrepreneurial-vision-and-

-IVISA

goals

* https://aicontentfy.com/en/blog/importance-of-vision-in-entrepreneurship-how-to-
develop-clear-direction

* http://mentorday.es/wikitips/en/vision-purpose-values-entrepreneur/

» https://corporatefinanceinstitute.com/resources/management/vision-statement/



https://openstax.org/books/entrepreneurship/pages/1-2-entrepreneurial-vision-and-goals
https://openstax.org/books/entrepreneurship/pages/1-2-entrepreneurial-vision-and-goals
https://aicontentfy.com/en/blog/importance-of-vision-in-entrepreneurship-how-to-develop-clear-direction
https://aicontentfy.com/en/blog/importance-of-vision-in-entrepreneurship-how-to-develop-clear-direction
http://mentorday.es/wikitips/en/vision-purpose-values-entrepreneur/
https://corporatefinanceinstitute.com/resources/management/vision-statement/
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* https://www.extension.iastate.edu/agdm/wholefarm/html/c5-09.html

e https://www.slideshare.net/RIZWANKHURRAM/vision-and-mission-15554185

* https://www.researchgate.net/figure/Differences-Between-and-Mission-Vision-Adapted-
from-Wilson tbll 357331525



https://www.extension.iastate.edu/agdm/wholefarm/html/c5-09.html
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https://www.researchgate.net/figure/Differences-Between-and-Mission-Vision-Adapted-from-Wilson_tbl1_357331525
https://www.researchgate.net/figure/Differences-Between-and-Mission-Vision-Adapted-from-Wilson_tbl1_357331525
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